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Introduction

w This report provides a profile of visitors and their trips to the Greater
Portland & Casco Bay tourism region during 2019, from a survey of:

I 232 overnighvisitors,and
T 211 dayvisitors.

w  Throughout this report, data for the Greater Portland & Casco Bay
tourism region will be presented alongside data for the state of
Maine as a whole. Statistically significant differences between the
tourism region and the state were calculated at the 95% confidence
level and are noted throughout by < >A gtatistically significant
difference at this confidence level means the observed difference is
more than would be expected by chance 95 out of 100 times.)
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w Statistically significant differences between 2018 and 2019 are also
highlighted for both the Greater Portland & Casco Bay region and
the state of Maine. A statistically significantreasefrom the
previous year is indicated lgyreentext, and a significardecrease
from the previous year is indicated bgd text.
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Visitor Origin, Demographics and Travel Party Composition

Visitors tothe Greater Portland & Casco Bay region, comparéd @A a8 A 12 NA &

Overnight Visitors

A
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More likely to be residents of New England states (especially Maine) and less likely to be
from Mid-Atlantic states (especially New Jersey or Maryland)

Less likely to be Firdtime Visitors
Less likely to be traveling with children
Traveling in smallesized parties, on average

Day Visitors

More likely to have a college degree or more education

Less likely to be in the lowest income group (<$50K/year)

More likely to be U.S. residents, especially from Maine or New Hampshire
Less likely to be Canadian residents, especially from New Brunswick
Less likely to be Firdtime Visitors

Traveling in smallesized parties, on average




Trip Interest Areas

Visitors tothe Greater Portland & Casco Bay region, comparéd @A & A (G2 NBE & (

Overnight Visitors

More likely to be primarily traveling to visit family/ friends

More likely to be interested in food, beverage, or culinary activities
Less likely to be seeking outdoor recreation

Less likely to be interested in active outdoor activities (water andémoni SN 2 NJ O
activities/ family fun
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Day Visitors

A More likely to be traveling primarily for shopping and less likely for outdoor recreation or a
family reunion

A Less likely to be interested in touring/sightseeing, family fun, or water activities
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Trip Interests and Importance (Travel Driver Index)

Visitors tothe Greater Portland & Casco Bay regionO2 YLJ NER G2 @A aAd2NA

Overnight Visitors
A More likely to have trips driven by food, beverage or culinary activities
A Less likely to have trips driven by outdoor or water activities

Day Visitors
A More likely to have trips driven by food/beverage/culinary activities or shopping
A Less likely to have trips driven by outdoor activities (water and non) or touring/sightseeing




Trip Activities

Visitors tothe Greater Portland & Casco Bay reionO2 YLJ NS R § 2

Overnight Visitors
Less likely to shop for antiques, local arts and crafts
Less likely to go snowboarding or camping

festivals

Less likely to paint, draw or sketch

horseback riding
Less likely to go surfing
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Day Visitors

A More likely to go to a local brew pub/craft brewery
A Less likely to take a nature tour or cruise

A Less likely to go hunting for game/birds

Less likely to enjoy unique Maine foods and beverages or enjoy food at local fairs or

Less likely to enjoy mountain views or view wildlife/watch birds

Less likely to attend a sporting event or attend an opera/classical music event
Less likely to go to an amusement or theme park, animal park/zoo, water park, or go
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Visitation and Economic Impact Summary

2019 Regional Tourism Impact Estimates

2019 Regional Tourism Impact Estimates

An estimated 5.6 million visitors came to the
Greater Portland & Casco Bay region in 2019
~a 5.1% increase from 2018.

| (11.7% of All Maine Visitor
Te————al B

Number of Visitors to the Portland & Casco Bay Region

* Percent of estimated total
Maine day visitors

** Percent of estimated total

Maine ovemight visitors 2.36 million 2.36 million
(11.5%)** (10.8%)**
2018 2019

The visitation estimates shown above include 3ll visitors on tourism-related trips.
Tourism related trips include: all leisure trips, trips that are a general visit to see friends or
relatives, 3 wedding, a holiday visit, and business trips that are for a

i ftrade show or training/professi
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In 2019, Greater o
Portland & Casco Bay
visitors spent _—— e
$650.2 million ~ $198.7
up 2.4% from 2018. i Sress

25%

The $650.2 million spent by visitors in the Portland & Casco Bay region supported...

Economic impact begins when a visitor spends money in
a region. But the benefits to a local ecanomy go well
beyond the impact of this initial spending. These “direct
economic impact” dollars continue to circulate through
the economy, as (for example) innkeepers pay wages,
purchase raw i ients, and so an.

These additional rounds of spending are called “indirect
economic impact.” Total economic impact is the sum of

$210.3 million

$64.6 million
in total taxes

10,872 jobs in total

the travelers initial (direct) spending and the earnings
subsequent (indirect) spending by residents of the area.
The jobs created, income eamed, and tax dolfars
recelved are based on the total economic impact.

These economic impact estimates are based on zll overnight visitors and out-of-state day
wvisitors on tourism-related trips (as defined on the opposite page). Economic impact is
estimated using DPA's visitor expenditure estimates and the RIMS Il economic impact
model.
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OVERNIGHT VISITORS




Overnight Visitors:
Profile



