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ω This report provides a profile of visitors and their trips to the Greater 
Portland & Casco Bay tourism region during 2019, from a survey of:

ï 232 overnight visitors, and

ï 211 dayvisitors.

ω Throughout this report, data for the Greater Portland & Casco Bay 
tourism region will be presented alongside data for the state of 
Maine as a whole.  Statistically significant differences between the 
tourism region and the state were calculated at the 95% confidence 
level and are noted throughout by < >.   (A statistically significant 
difference at this confidence level means the observed difference is 
more than would be expected by chance 95 out of 100 times.)  

ω Statistically significant differences between 2018 and 2019 are also 
highlighted for both the Greater Portland & Casco Bay region and 
the state of Maine.  A statistically significant increasefrom the 
previous year is indicated by greentext, and a significant decrease
from the previous year is indicated by red text.
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Greater 
Portland & 
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Unique  
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Visitor Origin, Demographics and Travel Party Composition  

Visitors to the Greater Portland & Casco Bay region, compared ǘƻ ǾƛǎƛǘƻǊǎ ǎǘŀǘŜǿƛŘŜΣ ǿŜǊŜΧ

Overnight Visitors

Å More likely to be residents of New England states (especially Maine) and less likely to be 
from Mid-Atlantic states (especially New Jersey or Maryland)

Å Less likely to be First-Time Visitors

Å Less likely to be traveling with children

Å Traveling in smaller-sized parties, on average

Day Visitors

Å More likely to have a college degree or more education

Å Less likely to be in the lowest income group (<$50K/year)

Å More likely to be U.S. residents, especially from Maine or New Hampshire

Å Less likely to be Canadian residents, especially from New Brunswick

Å Less likely to be First-Time Visitors

Å Traveling in smaller-sized parties, on average
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Trip Interest Areas 

Overnight Visitors

Å More likely to be primarily traveling to visit family/ friends

Å More likely to be interested in food, beverage, or culinary activities

Å Less likely to be seeking outdoor recreation

Å Less likely to be interested in active outdoor activities (water and non-ǿŀǘŜǊύ ƻǊ ŎƘƛƭŘǊŜƴΩǎ 
activities/ family fun

Day Visitors

Å More likely to be traveling primarily for shopping and less likely for outdoor recreation or a 
family reunion

Å Less likely to be interested in touring/sightseeing, family fun, or water activities

Visitors to the Greater Portland & Casco Bay region, compared ǘƻ ǾƛǎƛǘƻǊǎ ǎǘŀǘŜǿƛŘŜΣ ǿŜǊŜΧ
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Trip Interests and Importance (Travel Driver Index) 

Visitors to the Greater Portland & Casco Bay regionΣ ŎƻƳǇŀǊŜŘ ǘƻ ǾƛǎƛǘƻǊǎ ǎǘŀǘŜǿƛŘŜΣ ǿŜǊŜΧ

Overnight Visitors

Å More likely to have trips driven by food, beverage or culinary activities 

Å Less likely to have trips driven by outdoor or water activities

Day Visitors

Å More likely to have trips driven by food/beverage/culinary activities or shopping

Å Less likely to have trips driven by outdoor activities (water and non) or touring/sightseeing
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Trip Activities

Visitors to the Greater Portland & Casco Bay regionΣ ŎƻƳǇŀǊŜŘ ǘƻ ǾƛǎƛǘƻǊǎ ǎǘŀǘŜǿƛŘŜΣ ǿŜǊŜΧ

Overnight Visitors

Å Less likely to shop for antiques, local arts and crafts

Å Less likely to go snowboarding or camping

Å Less likely to enjoy unique Maine foods and beverages or enjoy food at local fairs or 
festivals

Å Less likely to enjoy mountain views or view wildlife/watch birds

Å Less likely to paint, draw or sketch

Å Less likely to attend a sporting event or attend an opera/classical music event

Å Less likely to go to an amusement or theme park, animal park/zoo, water park, or go 
horseback riding

Å Less likely to go surfing

Å aƻǊŜ ƭƛƪŜƭȅ ǘƻ Ǝƻ ǘƻ ŀ ŎƘƛƭŘǊŜƴΩǎ ƳǳǎŜǳƳ 

Day Visitors

Å More likely to go to a local brew pub/craft brewery

Å Less likely to take a nature tour or cruise 

Å Less likely to go hunting for game/birds
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Visitation 
and Economic
Impact Summary
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Visitation and Economic Impact Summary
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OVERNIGHT VISITORS
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Overnight Visitors:
Profile
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