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TRIP PLANNING CYCLE : PRE-VISIT
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TRIP PLANNING CYCLE



TOP ONLINE TRIP PLANNING SOURCES*



TOP OTHER TRIP PLANNING SOURCES*



TOP REASONS FOR VISITING*



CONSIDERING MAINE AS A DESTINATION



PRE-TRIP EXPOSURE TO ADVERTISING



TOP SOURCES OF ADVERTISING EXPOSURE*



TRIP PLANNING CYCLE : TRAVELER PROFILE
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NEW & RETURNING VISITORS



TRIP PLANNING CYCLE : TRIP EXPERIENCE
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TRANSPORTATION



NIGHTS STAYED



TOP ACCOMMODATIONS



TOP IN-MARKET VISITOR RESOURCES*



TOP VISITOR ACTIVITIES*



VISITING OTHER STATES & PROVINCES



TRAVELING WITHIN MAINE



TRIP PLANNING CYCLE : POST-TRIP EVALUATION
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RECOMMENDING MAINE & ITS REGIONS
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TRIP PLANNING CYCLE : PRE-VISIT
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TRIP PLANNING CYCLE

Beginning of Trip Cycle

Booked Accommodations/Made Trip Decisions



ONLINE TRIP PLANNING SOURCES*



OTHER TRIP PLANNING SOURCES*



REASONS FOR VISITING*



OTHER STATES & PROVINCES CONSIDERED*



PRE-TRIP RECALL OF ADVERTISING*
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TRAVEL PARTIES

Travel Party Composition

Children in Travel Party*
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NEW & RETURNING VISITORS



TRIP PLANNING CYCLE : TRIP EXPERIENCE
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MODES OF TRANSPORTATION
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IN-MARKET VISITOR RESOURCES*


