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Media/Trade Relations and Outreach

• Monthly updates to national/international media

• Proactive pitches and responding to media 
requests

• 229 media contact reached

• Hosted 38 media and tour operators

• Winter press trip

• Travel Mindset winter influencer campaign

• PA Outdoor Writers

• 20 media and tour operators during ATTA pre-
conference adventures throughout the state 
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3 Influencers published 159 Posts.

Total Reach was 761.3K, with 6.9M Impressions.

Each post got an average of 53.3 Engagements, 5.2K Reach, and $1.6K EMV

Audience was 57% Women, mostly from United States.

The campaign generated $231.5K EMV.





Additional Results 





Organic Social Media

Continue accessing user-generated images

Post “Maine Moment of Calm” 
user-generated Reels 

Share content from Miles’ paid social 
promotions, hosted travel writers, special 
events like the ATTA conference and media 
results  



Looking Ahead

Summer media visits

The FeedFeed Influencer Collaboration 

Finalize the regional photo shoots

Fall/winter pitching 



Stay in Touch

What’s New?

PR Partners 
Program

tourism@marshallpr.com


