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What we do for 
MOT

• Monthly updates to 
national/international media

• Proactively pitch story ideas to media
• Respond to media requests for 

information, fact checking, photos and 
images

• Host media and tour operators, develop 
their itineraries

• Create content for VisitMaine.com
• Organic social media



Public 
Relations/

Earned Media

• Public Relations is a powerful tool for 
growth. 

• Editorial coverage and the credibility of a 
third-party endorsement is a compelling 
way to keep Maine “top of mind” with our 
potential visitors.



How we can 
work together

• Join the PR Partners 
program

• Help us host media
• Send information on 

new offerings, 
openings, etc. 



PR Partners

• Bringing together Maine’s tourism industry 
and its wealth of experiences with media and 
tourism decision makers.

• Brings interested media, influencers, and 
tour operators to our state to experience the 
best of Maine.

• No cost or obligation to be involved. 



What you do to 
become a PR 

Partner

• Provide accommodations, meals, passes, tours and 
other relevant amenities at a discount or  free of 
charge

• Your discounted or complimentary offering is an 
investment in marketing your property. 

• You are helping to generate visibility and valuable 
firsthand experience for your property/service. 

• We will pre-screen the journalists and help guide their 
coverage. 

• We will track coverage and provide resulting articles. 
• Remember: The goal is providing an authentic Maine 

experience. We can help shape the message but 
cannot control the outcome.  



Examples



Examples



Organic Social 
Media 

• Focus on Facebook and Instagram 
• Secondary platforms: Pinterest, X and YouTube
• Post of variety of content to generate engagement:

• Images/video
• Articles with travel inspiration
• Questions
• Content from VisitMaine.com
• Events  



Organic Social 
Media 

• Follow @visitmaine
• Source user-generated content 
• Tag @visitmaine and use #MaineThing 
• Share content from paid social promotions, hosted 

travel writers, special events and media results 



Organic Social 
Media 

• Post “Maine Moment of 
Calm” user-generated 
Reels

• Highlight special 
days/events



Stay in Touch

Send “what’s new” info
Join the PR Partners program

Use #MaineThing and @VisitMaine
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