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e 19 Press visits and fam
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Social Media/
Culinary

Campaign

The FeedFeed x VisitMaine

OBJECTIVE
Educate. Familiarize the Feedfeed
Community about the wonders of
Maine’s food and travel scene

FINAL CAMPAIGN METRICS
596.8K total engagements
Reach of 4.3MM




INFLUENCER CONTENT

Activated 4 influencers to create and share IG Stories and Reels recapping their trip to Maine. Each Reel

was posted in Collab with @visitmaine and was further amplified via @thefeedfeed’s |G Stories. This
content garnered a total of 302K engagements and a reach of 956K.
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https://www.instagram.com/reel/C-m_RW_xfDx/
https://www.instagram.com/reel/C-m_RW_xfDx/
https://www.instagram.com/reel/C-u0qzQxuqW/
https://www.instagram.com/reel/C-u0qzQxuqW/
https://www.instagram.com/p/C-lZlE2Rgy5/
https://www.instagram.com/p/C-lZlE2Rgy5/
https://www.instagram.com/p/C-qG58Vpdpe/
https://www.instagram.com/p/C-qG58Vpdpe/

ORIGINAL CONTENT: IG STORIES + RECAP REEL
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https://www.instagram.com/p/C-2xmZ4xHSH/

* Ten press visits and fam tours

e 31 PR Partners involved
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How we can

work together
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+ Join the PR Partners | =%
program gyt 8
* Help us host media

* Send information on
new offerings,
openings, etc.




* Follow @visitmaine
* Tag @visitmaine and use #MaineThing

Visit Maine

uldn't give for one of these maple crullers!
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Stopinalocal  Takeinthe Make yourway ~ Bundle up and
farm stand or views ata throughacorn  getoutonthe
market waterfall { maze water

Estatalocal Sample. EU Catch a fall Sh.op fora Spot some
apple cider sunrise or Maine made wildlife

donut sunset souvenir

restaurant

Boost post

Browse a Check out an Take a fall Explorea Post a scenic

museumor | agricultural beachwalk  pumpkin patch fall photo on O 2,805 Q 23 V 217 N

gallery fair social media

€A ? Liked by aharmonphotography and others
visitmaine Hooray, it's here! Officially the first day of
fall. Where in Maine do you want to explore this
season? # Ik (X @ #MaineThing #FirstDayofFall




BOS(ON

MAGAZINE

New England Travel Awards

Destination Instagram Account
Winner: @visitmaine

Organic Social

Media

“...Its Instagram handle, @visitmaine, has content
curation down to a salt-aired science. No wonder
184,000 people and counting follow along...”
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Send “what’s new” info
Join the PR Partners program
Use #MaineThing and @VisitMaine

Stay in Touch

S

tourism@marshallpr.com
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