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STUDY OBJECTIVES: VISITOR JOURNEY

This report presents information about visitors to Maine from December 2023 to November 2024.
In the report, we follow the visitors in their journeys from pre-trip planning to the impact of their expenditures in the state.
Along the way, we examine profiles of visitors, their experiences in our destination, and how they evaluate experiences in
Maine.

Traveler Trip

Profile Experience

o Planning cycle o Visitor origin o Visitor transportation o Uniqueness of Maine o Visitor direct spending
0 Planning sources o Travel party o Nights stayed o Highlight of frip o Number of visitors
0 Reasons for visiting composition o Accommodations 0 Recommending Maine 0 Room nights generated
o Ofther considered o Visitor demographics o0 Booking methods o Satisfaction with trip o Occupancy rate
destinations 0 Previous visifs o Trip resources o Likelihood of returning 0 Average daily room rates
0 Exposure to advertising o Visitor activities 0 Perceptions of Maine 0 Revenue per available room
0 Advertising sources 0 Expectations vs.
experience
o Visitor spending
0 Included amenities

0 Other areas visited
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ANNUAL
SNAPSHOT

CY2024

In 2024, there was an increase in room nights (+0.8%) and visitor spending
(+1.8%)

»  The accommodation spending increase was consistent with the increase in
taxable lodging sales, but there was stronger growth in other spending
areas such as restaurants and shopping

» Compared to the previous year, occupancy remained level at 54.0%, and there
was an increase in room nights (+0.8%) due to slightly more visitors staying in
paid accommodations (+2.0%)

»  The share of visitors who came in Winter and Fall increased compared to 2023
(+8.0%)

»  The trip planning and booking window differ significantly across seasons as the
windows for both are much shorter in Winter compared to Summer and Fall

»  More visitors flew to Maine (+2% points)

»  More visitors said they would definitely recommend the region they were visiting

d

8201900 14 800 600 $9 233279 000 (+7% points) and more were very satisfied with their trip (+11% points)
PAID TOTAL DIRECT
VISITORS VISITORS SPENDING
vs. 2023 +2.0% -3.1% +1.8%
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STRATEGIC PLAN GOALS

The 2023 Maine Office of Tourism Destination Management Plan listed a variety of measure of success.
The table below shows how these measures of success changed from 2023 to 2024.

Strategic Goal Data Point 2023 Metric 2024 Metric % Change
Increase Length of Stay Average Length of Stay 4.8 4.5 -6.3%
Increase Visitor Spend Spend per visitor per trip $593 $624 +5.0%
Increase Visitor Diversity Race (Non-white) 1% 12% +9.1%
Increase off-season visitation Fall and Winter visitation share 44.1% 47.6% +8.0%
Increase market share within New England* Accommodation Revenue Share in New England 12% 10% -16.7%
Increase visitor satisfaction Satisfaction Score (Very satisfied) 62% 73% +17.7%

*Source: Smith Travel Research competitive set data.

Last year the market share was based off of Travel Spending data from
US Travel Association. This dafa is no longer available, so the market
share metric has been updated to compare accommodation revenue.
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EXECUTIVE
SUMMARY
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PRECIPITATION
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VISITOR JOURNEY: IMPACT OF TOURISM

Impact of
Tourism
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ECONOMIC IMPACT*

Visitor spending generated

$15,906,115,000

In economic impact to Maine's economy,
down 2.8% from 2023

[ » it *
il "1 4 ~ o B . 2 Pz

*Maine’s economic impact multiplier changed from 1.80 in 2023 t0 1.72 in 2024.
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DIRECT SPENDING*

Visitors to Maine spent

$9,233,279,000

throughout the state in 2024 on accommaodations,
transportation, groceries, restaurants, shopping,
enftertainment, and other expenses, up 1.8% from
2023

*The inflation rate in 2024 was 2.9%. In 2023 it was 4.1%.

@ downs & st. germain
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Maine attfracted

14,800,600

visitors in 2024, down 3.1% from 2023
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VISITORS DAYS*

All visitors to Maine spent

67,267,400

days in Maine throughout 2024, down 7.2%
from 2023

*Visitor days is the total number of days spent by visitors in the state of Maine. This includes overnight visitors and day frippers.
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Visitors to Maine generated

12,360,200

nights in Maine accommodations throughout
2024, up 0.8% from 2023
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JOBS SUPPORTED

Visitors to Maine supported

115,900

jobs throughout Maine in 2024, up 0.5% from
2023*

* 2023 figure has been updated due to revised IMPLAN models.

' @ downs & st. germain
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WAGES SUPPORTED

Visitors to Maine supported

$5,432,711,700

in wages paid to Maine employees in 2024,
up 1.9% from 2023* =

* 2023 figure has been updated due to revised IMPLAN models.
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VISITORS SUPPORT JOBS

Every

128

visitors supports a job in Maine
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HOUSEHOLD SAVINGS

Visitors fo Maine saved local households

$2,290

in state and local taxes in 2024
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LODGING METRICS?

Occupancy Rate Average Daily Rate Revenue per Available Room
54.0A> 5188.37 5101.7 2
No Change from 2023 - 0.4% from 2023 - 0.4% from 2023

*Lodging metrics include all paid accommodations type like hotels, vacation rentals, B&B, etc.
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VISITOR JOURNEY: PRE-VISIT
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TRIP PLANNING CYCLE

» 3% of visitors started planning their trip a
month or more in advance of their trip

» 37% of visitors have a booking window of more
than 3 months
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TOP TRIP PLANNING SOURCES*

MAlNE. THINGS TO DO WHERE TC

Wonders of Winter.

Groomed trails. Snowy mountainsides.
And blazing fireplaces to reward a
day’s adventure. Winter was made to
explore.

il
36% Advice from 26% Online search 21% VisitMaine.com 20% Online travel 20% Travel
family/friends engines agency guides/brochures
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TOP REASONS FOR VISITING*

33% Relax and unwind 33% Sightseeing and 26% Visit friends/family 20% Nature and bird
touring watching

*Multiple responses permitted.
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» 5% of visitors said a TV show or film inspired
their trip fo Maine

» 35% of visitors who were inspired by a TV
show/film visiting a location of a TV show/film
was one of the activities they engaged in
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CONSIDERING MAINE AS A DESTINATION

» Nearly 2 in 3 visitors considered visiting ONLY
Maine while planning their trips (+1% point from
2023)

» Nearly 1in 5 visitors considered visiting New
Hampshire while planning their frips

» Visitors continued to be more likely to consider
visiting nearby U.S. states rather than visiting
Canadian provinces
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PRE-TRIP EXPOSURE TO ADVERTISING

» Nearly half of visitors noticed advertising or
promotions for Maine prior to their trip (-3%
points from 2023)

» This information influenced 21% of all visitors
to visit Maine (-6% points from 2023)
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TOP SOURCES OF ADVERTISING EXPOSURE*

Base: 46% of visitors who noticed advertising

; 4 I
47% Social media 32% Internet 22% Magazine

*Multiple responses permitted.

M AI N E Maine 2024 Statewide Report @ downs & st. germain
[ 27 . L

VISITMAINE.COM




VISITOR JOURNEY: TRAVELER PROFILE

Traveler
Profile
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REGIONS OF ORIGIN

2% of visitors came from outside of the United States and Canada. 5% of visitors came from Canada.
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TOP ORIGIN STATES & PROVINCES

‘ k ) o of visitors traveled from 8 U.S. states,
o including from other regions of Maine.

@ % Maine Florida

@ % Massachusetts Connecticut

Q % New York Pennsylvania
New Hampshire New Jersey
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TOP ORIGIN MARKETS

ington DC — Baltimore?

7% New York City!

TIncludes some markefs in New Jersey, Pennsylvania, and Connecticut.
2Includes some markets in Maryland, Virginia, and West Virginia.
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TRAVEL PARTIES

The typical Maine visitor 19% visitors traveled with at
traveled with 2.9 people in least one person under the
their visitor party age of 18 in their travel party

- RPN

i) Q* - i\ ,
;

/
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NEW & RETURNING VISITORS

» 20% of visitors were fraveling in Maine for the
first time g— -

» Maine has high repeat and loyal visitors, as 37%
had previously traveled in Maine more than 10
times
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VISITOR JOURNEY : TRIP EXPERIENCE

Trip
Experience
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TRANSPORTATION

» Maine is a drive-market for most visitors, with
80% choosing to fravel by car over plane, motor
coach/bus, or frain (-2% points from 2023)

» Most visitors who flew to Maine arrived at the
Portland International Jetport or Boston Logan
International Airport
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» 81% of visitors stayed one or more nights in
Maine on their trip (same as 2023)

» Typical visitors stayed 4.5* nights in Maine on
their trips

*Includes visitors staying overnight in paid accommodations, visiting friends & relatives, and day trippers.
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TOP ACCOMMODATIONS*
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19% Did not sta 18% Friends/family 11% Vacation rental 7% Personal second
Hotel/motel/resort overnight home home home

S5

*Campground/RV Park (4%), B&B/Inn (4%), Wilderness camping (2%), Sporting camp/wilderness lodge (1%), Outdoor ouftfitter (<1%).
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TOP IN-MARKET VISITOR RESOURCES*

49% Navigation website/apps (e.g., 25% Restaurant website/app 25% Visitor information center
Google or Apple Maps, etc.)

*Multiple responses permitted.
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