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VISITMAINE.COM

Destination Management Plan -2025 Reset

Brand, Marketing & Visitors

From your perspective, how can we — Maine’s tourism industry — further

our goals for Brand, Marketing and Visitors over the next two years?
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Protecting our Culture and Places

: S . : My

From your perspective, how can we — Maine’s tourism industry — protect G-‘EH '“
our state’s culture and places over the next two years? bf: - by
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What does this look like in action?

What are the pressing needs?
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From your perspective, how can we - Maine’s tourism industry —improve
and elevate our experiences and infrastructure over the next two years?

What are the pressing needs?

G T.___-—t A Jimifs on
. heatth care aFi:"ﬂ(i‘S!Aﬁ'mS! manB/db
T TIa :
cess bikes bipPails for resident/
} [*"’"‘"g nwss) | shottles. SWNEXS

: Infrastrodiwe!  degi snafd
dorid  ogfocdabie hosty  spEABC
bike lones/

What does this look like in action?
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From your perspective, how can we — Maine’s tourism industry - further
collaboration and partnership across the industry over the next two years?

What are the pressing needs?
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