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Look Out for ME



Landing Page Link 

http://www.lookoutforme.com/


Add your logo, print and post.



Share the Look Out For Me posts on your social channels.



Send an email

to your

subscribers

Noting your

participation 

and support of 

the program.

Show your

support by

putting

program

details on your

website.





Link to download the toolkit 

https://motpartners.com/look-out-for-me-toolkit/


JAN-FEB MAR APR - SEPT

• 2/3 Press Release launches

• Organic Intro post

• 2/11 Stakeholders presentation

• Regional Partner websites updated

• 2/10–28 Paid social ads – Intro (2 

versions)

• 2/17 Email to consumer 

subscribers

• Paid social ads – 7 versions 

(activities, tips, landowner)

• Maine Magazine ad 

• Update tool kit and landing page 

with summer theme

• E-newsletter reminder

• Launch paid digital advertising plan 

(video, radio, digital, social) 

targeting behaviorally and 

contextually with a retargeting 

element

• Content additions

• Public Relations

• POP Activation

Look Out for ME Campaign





Thank You


