Destination Management Plan -2025 Reset

Brand, Marketing & Visitors

From your perspective, how can we — Maine’s tourism industry — further
our goals for Brand, Marketing and Visitors over the next two years?
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What are the pressing needs? What does this look like in action?
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rotecting our Culture and Places

From your perspective, how can we — Maine’s tourism industry — protect

our state’s culture and places over the next two years?
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What are the pressing needs?
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What does this look like in action?
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xperience and Infrastructure
Investment

From your perspective, how can we — Maine’s tourism industry — improve
and elevate our experiences and infrastructure over the next two years?

Group 1 O Group 2 O Group 3 O Group 4
Advacating for
Inf
Agree with i ;“:’;t;:ﬁ:r Advogate for Regional Regional s it Defin
establishing el affordable transportatio transportatio corivention funding; 1y, e rOUris
inventory . = housing n n center ; assets make more
eelings ' infrastructure inclusive
Mass Transit Meed for MWEFWH SANEDOIa 3 murm'jm.:aﬂ
and Public Infrastructur continuation an:, ? nd;fj :1 i.lhl:;ll:": éﬁ&? i m;ﬂrm:
Transit e Inventory of seasonal rust s Sars ' e W rrvarked year L
investments visa workers ‘opportunities RN :"’“"-‘"‘ ‘“”"““"*j :
Visitor aveperiznca ' |
(R codes, DM regional Mﬂl’ﬁ&t Mﬂhﬁﬂﬁ- O
i collaboration 2 year-round
Eﬂﬂ“ » among destination, not
FREps, auidaar stakeholders just summer
tr sils) : :
Affordable i regere
housing Mk
knawiedge ease barriers

What are the pressing needs?

What does this look like in action?
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Collaboration and Partnership

From your perspective, how can we — Maine’s tourism industry — further collaboration
and partnership across the industry over the next two years?
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What does this look like in action?
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