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OUR APPROACH

campaign overview

Leverage an integrated paid 

media campaign to push 

messaging and creative out 

to right-fit audiences across 

a variety of channels that 

reach our key audiences. 

Develop creative that appeals 

to the relevant audiences 

uncovered by research in order 

to encourage potential 

employees to explore a career 

in tourism, hospitality and 

outdoor recreation.

» »
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Utilize research to uncover the 

current perceptions of 

hospitality jobs in Maine in order 

to define clear opportunities. 



targeting

PRIMARY
1. University + Post-Grad Students (ages 15-24)
2. Career-minded, mobile & open to lifestyle changes (ages 25-34)

a. Largest age group for new hires and job applicants based on research.

SECONDARY
● In-State Career Changers (35-54)

Additional Demographics Based on Research
● Relocators from Urban Areas 
● Primary & Shared Earners 
● Hospitality Workers in Similar Markets 

○ Seasonal destinations (Cape Cod, Lake Tahoe, etc.) 
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Display

Paid Social 

Native
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social - meta
OUTDOOR REC FOOD & BEVERAGE 

LODGING ARTS & CULTURE



reddit



linked in



new display banner components



landing
page

https://visitmaine.com
/forgeyourcareer/ 

https://visitmaine.com/forgeyourcareer/
https://visitmaine.com/forgeyourcareer/


Thank you


