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A week or less

2 - 3 weeks

1 - 2 months

3 - 4 months

5 - 6 months

7 months - 1 year

More than 1 year

A week or less

2 - 3 weeks

1 - 2 months

3 - 4 months

5 - 6 months

7 months - 1 year

More than 1 year



Online search engines

Online travel agency

VisitMaine.com

TheMaineBeaches.com

Hotel websites

Airline websites

Visit Maine social media

Traveler reviews/blogs/stories

TripAdvisor

VisitPortland.com

Airbnb

Facebook

YouTube

Vrbo

Instagram

MaineTourism.com

Vacation rental websites

DowneastAcadia.com

DiscoverNewEngland.com

VisitAroostook.com

MainesMidCoast.com

VisitBarHarbor.com

TheMaineHighlands.com

MaineLakesandMountains.com

X (formerly known as Twitter)

KennebecValley.org

Other

None



Advice from friends/family

Travel guides/brochures

Articles or travelogues

Travel planning apps

Travel books & magazines

Called the Maine Office of Tourism

Visit Maine e-newsletter

AAA

Called local Chambers of Commerce

Visitor Guide

Travel agent

Called local convention and visitors bureaus

Called another Maine Tourism/Lodging Association

Other

None



Relax and unwind

Sightseeing/touring

Beach

Nature & bird watching

Visiting friends/relatives

Water activities

Shopping

Active outdoor activities

Attractions

Special occasion

Special event

Conference/meeting

Culture/museums/history

Sporting event

Snow activities

Astrotourism

Other



Seeing Maine in a film or TV show
made me think about Maine as a place

to visit

Visiting a location of a TV show or film
was one of the activities I engaged in

while in Maine

Visiting a location related to a TV show
or film was the main reason I visited

Maine

I was considering Maine as a
destination option and visiting a

location related to a TV show or film
was the deciding factor

Something else



No other states/provinces

New Hampshire

Vermont

Massachusetts

New York

New Brunswick

Rhode Island

Nova Scotia

Connecticut

Newfoundland and Labrador

Prince Edward Island

Quebec

Ontario

Other



Social media

Internet

Traveler reviews/blogs

Brochure

Maine travel/visitor guide

Cable or satellite television

Billboard

Magazine

AAA

VisitMaine.com

Newspaper

Online streaming service

Radio

Music/podcast streaming

Other

Not sure









No children

Children younger…

As a couple

As a family

With other couples/friends

Traveled alone

With business associates

In a tour group

Other





Under 25

25 - 34

35 - 44

45 - 54

55 - 65

Over 65



White

Indigenous

Asian

Black

Hispanic

Other



High school or less

Some college or technical school

College or technical school
graduate

Graduate school





Employed full-time

Employed part-time

Contract/freelance/temporary employee

Retired

Not currently employed

Student



Less than $25,000

$25,000 - $49,999

$50,000 - $74,999

$75,000 - $99,999

$100,000 - $149,999

$150,000 - $199,999

$200,000 - $249,999

$250,000 or more



This is my first time

2 - 5 times

6 - 10 times

11+ times





Drove to Maine

Took a motor coach tour or bus

Flew into Bangor Intl Airport

Flew into Boston Logan Intl

Flew into Portland Intl Jetport

Other



Not staying overnight

1 night

2 nights

3 nights

4 nights

5+ nights



Hotel/motel/resort

Not spending the night

Campground/RV Park

Vacation rental home

Friends/family home

Wilderness camping

Bed & Breakfast/Inn

Personal second home

Sporting camp/wilderness lodge

Outdoor Outfitter

Other



Online travel agency

Directly with the hotel/condo

Short term rental service

Airbnb

Offline travel agent

Vacation rental company

Group tour operator

Travel package provider

Other



Navigation website/apps

Visitor Information Centers

VisitMaine.com

Trip planning app

Materials from hotel/campground

Destination social media

Hotel/resort website/app

Restaurant website/app

Personal social media

Booking website/app

Airline website/app

Chambers of Commerce

VisitBarHarbor.com

Other

None



Food/beverage/culinary

Touring/sightseeing

Shopping

Active outdoor activities

Water activities

Entertainment/attractions

History/culture

Astrotourism

Business conference/meeting

Other





Parking

Food

Recreation

Resort fee

Other

None



No other states/provinces

New Hampshire

Vermont

Massachusetts

New York

New Brunswick

Quebec

Rhode Island

Nova Scotia

Connecticut

Ontario

Prince Edward Island

Newfoundland and Labrador

Other



No other regions

The Maine Beaches

The Maine Highlands

Downeast & Acadia

Midcoast & Islands

Greater Portland & Casco Bay

Aroostook County

Maine Lakes & Mountains

Kennebec Valley

Other





Definitely recommend region

Probably would recommend
region

Would not recommend region

Not sure

Would recommend Maine

Would not recommend Maine

Not sure



Definitely will return

Probably will return

Probably will not return

Not sure



Very satisfied

Satisfied

Dissatisfied

Don't know



Friendliness of
people

Activities &
attractions

Lodging Restaurants Customer service Shopping Authenic & unique
communities

Value for your
money

Exceeded Expectations Met Expectations Did not meet expectations



Overcrowded

A little overcrowded

The number of visitors was fine

Not at all overcrowded

Other



mailto:contact@dsg-research.com
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